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Course Objectives — Objectifs du cours :

This course will present some important methods in empirical Industrial Organization. The
objective is to familiarize students with the structural econometric methodologies used in
empirical industrial organization. We will provide solid grounding in understanding the
structure of markets, the strategic behavior of firms, and show how to estimate typical models
and interpret the results in an empirical study. The course will start with the study of demand
modeling in 10 and applications to the analysis of market power, and mergers. There are many
policy issues (on anti-trust and regulation) and commercial implications of these techniques
as it allows, understanding product positioning, pricing, advertising, merger analysis.

Prerequisites — Pré requis :

Knowledge of linear and non-linear econometric methods, generalized method of moments is
required.

Practical information about the sessions — Modalités pratiques de gestion du cours :

Grading system — Modalités d’évaluation :
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Written exam
Problem set (empirical exercise with econometrics software)
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